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Theoretical Model Construction of Connotation Development of Community Education

Brand: On the Value Orientation of Community Education Brand

Peng Haihong/Shanghai Open University

Abstract: In the era of brand development, building a community education brand with brand strategic thinking has increasingly

become an inevitable requirement for building learner-centered community education with the high-quality development and high-

lighting the characteristics of the times. Through the comparative analysis of community education brand cases and the gradual a-

nalysis of brand components, and based on the development experience and characteristics of community education brand, the

theoretical model of " concentric circles" for the development of community education brand with brand value as the core is estab-

lished, so as to provide theoretical support for promoting the integrated development of community education brand.

Key words : community education; brand value; high-quality development
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